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WHO: (who is the greater
target audience, who are the
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they make it for)
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of-reference: from the
audience perspective,
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challenge they solve for
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Manage clients and track

Nudge Coach  https: yes Scale your * Scale your impact  « create you own coaching
//nudgecoach. impact * Get out of your app progress in one place with \
com/ inbox, and off of that  « tracking

online course platform « goals
* Stop chasing client  « cards
messages all over the * messages
internet * goals
* Take all the noise of « sequences
social media out of * groups
your coaching group
* Accountability is
key, spreadsheets are

my Quest https://www.

myquest.co/

Absorb LMS https://www.
absorblms.com/
Fidelis https://www. LMS/ A Student Purpose. A central and scalable Fidelis LRM
Education fideliseducation. LRM Success People. repository for learning « streamline student
com/ Platform Pathways. and engagement. support
Software for * increase program
coordinating all engagement

of your student
success support
services.

* personalize the student
experience

* browser based for easy
implement

« student-centred
technology

« improves completion and
retention rates

« successful students

* integration

« positive impact student
lifecycle


https://nudgecoach.com/
https://nudgecoach.com/
https://nudgecoach.com/
https://www.myquest.co/
https://www.myquest.co/
https://www.learnupon.com/
https://www.learnupon.com/
https://www.absorblms.com/
https://www.absorblms.com/
https://www.fideliseducation.com/
https://www.fideliseducation.com/
https://www.fideliseducation.com/
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Website

Product-
Category

VALUE
PROPOSITION (sum
of promises / benefits
offered; including
functional,. emotional

Focus Tagline WHAT THEY DO (Frame-
of-reference: from the
audience perspective,
what is the biggest

challenge they solve for

Bridge https://www. LMS Corporate Bridge is the * Because learning Bridge helps businesses
getbridge.com/ Training “People Matter performance were transform into learning and
Most” Platform  never meant to be performance cultures."
hard or separate.
* Transform learning  « Learning Management
and performance System
management + Performance
= connection, Management
alignment, growth « Skill & Career
» Give more power to Development
your people » Employee Engagement
* It's easy to use. Surveys
Like, really easy. * Mobile App
» Supported by a real- - Integrations
life team of humans  « Bridge Advanced Video
. LXP
LearnWorlds https://www. LMS Online Learning Make an impact Everything you need An LMS, or Learning
learnworlds. Platform — online to deliver high- management system, is a
com/ course creators, impact training that software tool that allows
employers, accelerates you to create, deliver, and
customers business growth report on training courses
and programs.
(USE CASES)
» employee on boarding
» employee development
* customer training
* partner training
« extended enterprise
* sales training
« compliance training
* sell training
Docebo www.docebo.
com
https://www.
gooper.
io/mentoring-

software

HOW THEY DO IT (the
defining thing(s) that the
service, product or platform
does Differently & Better

« platform was built for the
entire employee
development experience,
rather than just learning.
The approach is very
employee centric, very
development centric.

* next-generation LMS and
learning program
management system.

* quick to setup

« user-first software

» automated workflows

* PORTALS: Create unique
environments for every
audience

* INTEGRATIONS: Keep
your data and

dots connected

* SUPPORT + SUCCESS:
We're here to ensure

your success

« Designated Success
Manager, Implementation
Support, Award-Winning
Support, Training Videos &
Articles,

* TRUST: Enterprise-grade
security and reliability

* REPORTING

than anyone else; the "how"

WHY THEY DO IT (the
greater purpose, why they

do what they do, sometimes

lumped into a mission or
vision statement)

« help your culture and your

company be even better
than it already is.

» Reach a little higher.
Achieve a lot more.

« Bridge is a learning and
performance platform that
helps employees and
managers transform their
organization through:
connected learning,
performance alignment and
career growth

a learning management
system to streamline and
centralize your training.
revolutionize corporate
learning

REASONS-TO-BELIEVE
... the proof in the
puddling, the measuable
or intangible results that
prove their promise or

WHO: (who is the greater
target audience, who are the
bulls-eye audience, who did
they make it for)

* Leadership Team managers/employees looking

< awards on software directc to transform their culture into

« Customer Profiles ( meast one of learning and

« Case studies performance culture; med-

* Resources sized business, big
multinational biz

* VALUES

Be Resourceful: Enable pro

Take Ownership: Outcomes
Embrace Change: Commitn
Be Kind: Propel transformat

Testimonials:
"Bridge helps our employee

design, 24/7 support,
simple easy setup,
throught-leadership, team,
story, presentation of
marketing material,
customer-testimonials,
success stories, meaured
results, customer profiles,

Fortune 100 companies to
rising SMBs,


https://www.getbridge.com/
https://www.getbridge.com/
https://www.learnworlds.com/
https://www.learnworlds.com/
https://www.learnworlds.com/
http://www.docebo.com/
http://www.docebo.com/
https://www.qooper.io/mentoring-software
https://www.qooper.io/mentoring-software
https://www.qooper.io/mentoring-software
https://www.qooper.io/mentoring-software
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Up Coach

Practice Better

Docebo

Odoo

Website

https://upcoach. Coaching "upcoach

com/

https:
[[practicebetter.

io/

https://www.
docebo.com/

https://www.
odoo.com/

Product-
Category

LMS +
CRM

CRM / LM Practice

LMS

LMS

Focus Tagline

The platform to

solves all the scale your
pain points that group, cohort,
| had running or 1-on-1
group coaching coaching —
programs" Build group
coaching

programs with
agendas, goals,
worksheets,
community, and
client
management in
one place

Manage your pra
management

for wellness

professionals

Docebo "Unlock your
Learning Suite  learning culture
offers a single  today"

platform Docebo
solution to Learning Suite:
support your Learn. Develop.
entire learning  Succeed.
process — from

development to

delivery.

open source all in one

Ims

VALUE
PROPOSITION (sum
of promises / benefits
offered; including
functional,. emotional

WHAT THEY DO (Frame-
of-reference: from the
audience perspective,
what is the biggest
challenge they solve for

The professional coaching
platform to help you
deliver transformational
results for your clients and
team members

« Easily Build
Customized Coaching
Programs That
Transform Clients
Lives (Create to-do’s
or tasks, Track &
Develop Habits,
Create Program
Templates, Create
Program Templates)
* Manage All of Your
Clients or Groups In A
Single Place (Build &
Support Your
Community, Create
Kanban Engagement
Boards, Store Your
Clients Documents)

* Create A Scalable
System, So You're
Excited To Get More
Client (Have a Single

Dnint nf Cantant

HOW THEY DO IT (the
defining thing(s) that the
service, product or platform
does Differently & Better
than anyone else; the "how"

Courses & Training
Program Builder
Agendas & Meetings
Accountability &
Encouragement
Communication
Client Management

WHY THEY DO IT (the
greater purpose, why they
do what they do, sometimes
lumped into a mission or
vision statement)

We help coaches organize,
systemize and scale the
impact of their coaching
programs so they can
deliver remarkable results
and keep their clients
longer.

upcoach’s Mission is to help
millions of people achieve
their desired (their full
potential) outcomes via
group coaching.

We believe in group
coaching because 1-on-1
coaching is too expensive
and it does not scale.

Online programs could have
been the solution, but only 8
percent of online program

hinrare ramnlata and

« simpler way of building a practice and managing my clients without burning myself out!
« Save hours spent following up with clients to schedule appointments.
» Manage your professional recommendations from one secure place.
» Automate tasks and cut down on busy work so you can focus on your clients.
* Secure, cloud-based practice management designed to save you time and money.

* easy to navigate
» able to generate my forms and waivers quickly
» My clients find it easy to use.

* All your learning
challenges, solved.
Create and manage
content, deliver
training, and measure
the business impact
of your programs with
Docebo’s Al-based
Learning Suite.
*"Create engaging
learning content in
minutes" — SHAPE
product

* "Unlock the industry’

suite of learning, breakjing
down solutions as
individual products within
their enterprise learning
line, including: Shape,
Content, Learn LMS,
Learning Impact, Learning
Impact, Flow

* The Al-powered LMS built
for enterprise (Learn LMS)
* Get Al-based learning
content in minutes (Shape
Product)

« Content for today’s needs
and tomorrow’s
opportunities (Content
Product)

» Measure the effectiveness
of learning (Learning Impact
product)

* Prove your learning
programs power your
business (Learning
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« It's our responsibility to
build products that will help
people succeed

« It started with an idea to
create a learning technology
that would make a real
impact

» We have, and always will
be, dedicated to building
products that help people
during a challenging
transition towards a better,
technology-driven world.
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REASONS-TO-BELIEVE
... the proof in the
puddling, the measuable
or intangible results that

prove their promise or

« design, teém, bIog )

« customer stories

« learning culture
magazine

* webinars

« white papers

« docebo university

* community

« onboarding program
* support

« broad product line

« awards and industry
recognition

« customers: AWS,
Thomson Reuters, TO
BlueJays, OpenTable,

VAR Al Nt ot

WHO: (who is the greater
target audience, who are the
bulls-eye audience, who did
they make it for)

knowledge or coaching
professional practictioners
who are wanting to simplify,
organize and automate / scale
your businesss Today!

« customers: AWS, Thomson
Reuters, TO BlueJays,
OpenTable, IGA-CocaCola
Insturtude, USA Rugby,
Lazboy, netflix, wrike


https://upcoach.com/
https://upcoach.com/
https://practicebetter.io/
https://practicebetter.io/
https://practicebetter.io/
https://www.docebo.com/
https://www.docebo.com/
https://www.odoo.com/
https://www.odoo.com/

